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Leisure Economy

The tourism sector is growing - globally, in the Netherlands and in 

Drenthe. Turning over a revenue of €1.7 billion (in 2018), the leisure 

economy is a significant driver of Drenthe’s local economy. The 

leisure economy also plays an important role in terms of employ-

ment. The sector accounts for around 24,000 jobs, across direct 

and indirect employment. This means that 1 in every 10 Drenthe 

residents depends on the leisure economy for his or her income. 

In some places in the Netherlands, the strong growth in tourism 

is causing bottlenecks and pressure points; but in other desti-

nations, it’s bringing opportunities. We’re certainly seeing those 

opportunities in Drenthe. Drenthe already has so much to offer 

residents and visitors: nature, space, its landscape, attractions 

and special events. Drenthe is also the ultimate cycling province, 

with the ‘Col du VAM’ as its highest point offering panoramic 

views across the province. 

We also see opportunities to put Drenthe even more clearly 

on the map as an attractive destination, providing high-quality 

offerings for both residents and visitors. Offerings that continue 

to develop and innovate. 

REALISE YOUR 
AMBITIONS IN DRENTHE,
 
THE ARCHETYPAL 
DUTCH PROVINCE
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Drenthe offers a welcoming business climate and we’re facil-

itating growth, innovation and quality improvements in the 
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Drenthe is so close yet 
 you’re completely away 

     from it all

Drenthe has no fewer than three National Parks along with 

beautiful nature reserves. You’ll find pristine woods, wild heaths 

and an expansive stream-valley landscape. The horizon stretches 

as far as the eye can see. Wandering on the endless heath or 

mountain biking straight across the sandy plains. Enjoying the 

sun as it rises or sets, the peace and the darkness. Here, you 

finally feel what silence is. For children, nature is one huge and 

The story
of Drenthe

When life means crowded calendars and constant availability, 

sometimes you just need to put the world around you on hold. 

Get back to basics, to what really matters. That’s possible in 

Drenthe, the archetypal Dutch province. A region that’s both 

relaxed and indomitable, with unspoilt nature, spectacular 

stories, welcoming people and a sense of provenance.
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The story of Drenthe

very cool playground. They can climb and scramble here, get out 

and about with the forest ranger or the shepherd, and sleep in a 

real treehouse.

Drenthe is also a region that’s full of surprises. Festivals in the 

midst of nature, authentic villages and a landscape crammed 

with history. Take, for instance, the story of the hunebeds. 

Thrilling and mysterious. The story of Vincent van Gogh, who 

sought and found inspiration in Drenthe. The story of the 

paupers offered the prospect of a better existence in the 

Colonies of Benevolence. Nowhere else in the Netherlands is 

history so palpable. The landscape of Drenthe only truly comes 

to life once you’ve heard the stories. 

Drenthe also has a large number of day-trip attractions, such as 

Plopsaland and Wildlands, and some (major) events take place 

here. The Dutch TT springs to mind. Drenthe has the space for 

these major events and we (literally and figuratively) offer space 

to do business in our province.

Drenthe is so close yet you’re completely away from it all. Here 

you can break free from everyday life. We warmly invite you to 

experience our indomitable region and discover our stories.
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Overnight stays in Drenthe

Residents
Drenthe is one of 12 provinces in the Netherlands, a country with a total of 17 million people. The province is 

situated in the north-east of the country. It has a surface area of 2,700 m2 and almost half a million residents. 

Its directly neighbouring provinces are Groningen, Friesland and Overijssel, home to a further 2.5 million residents. 

On its eastern side, the province shares a border with Germany.

Drenthe
491,011

Friesland
645,848

Groningen
582,228

Overijssel
1,149,286

Key figures for Drenthe 2018 (Source: CBS) 

Facts & figures | Residents

Source Facts & figures: Marketing Drenthe
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Age group Drenthe Groningen Friesland Overijssel Total

0-10 years 53,701 59,566 74,013 138,793 326,073

10-20 years 59,924 70,839 80,900 147,433 359,096

20-50 years 164,900 230,023 229,150 430,367 1,054,440

50-70 years 143,819 152,484 177,674 297,415 771,392

70+ years 68,667 69,316 84,111 135,278 357,372

Total 491,011 582,228 645,848 1,149,286 2,868,373

Households 216,373 292,255 290,335 499,031 1,297,994

Households with children 73,160 78,224 95,468 177,262 424,114

Households without children 143,213 214,031 194,867 321,769 873,880

Number of people per household 2.27 1.99 2.23 2.31 2.2
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 Holiday-makers contribute around €300 million 

per annum to Drenthe’s economy. 

 Day-trippers contribute another €1.4 billion per 

annum to the local economy. 

 So, in Drenthe alone, the sector forms an 

industry worth billions. 

 The leisure sector is important for employment, 

with a total of over 15,000 jobs within the leisure 

economy. This means that as many as 1 in 14 

workers are employed in the leisure economy.

 In 2018, €8 million of tourist tax was levied. 

 65% of overnight stays in Drenthe are in a 

holiday home, compared with 34% nationally.

 Bungalows are doing well in Drenthe: a 35% 

increase in five years. 

• Camping is less popular: the number of 

overnight stays decreased by 25% in five years. 

• Hotels and group accommodations have  

also performed well in recent years.

 (Sources: CVO 2018, CVTO 2018, CBS, National Jobs Information 

System (LISA))

GRAPH 2: Distribution of overnight stays by type of accommodation 
in Drenthe versus the Netherlands (Source: CBS)

Overnight stays in Drenthe

GRAPH 1: development of overnight stays in Drenthe 
per type of accommodation (x1000) (Source: CBS)
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Key figures for Drenthe, 2019 (Source: CBS)

Distribution of overnight stays

Spending Overnight stays Guests

Day trips 53.8 
million

7.2 
million

€ 1.7 
billion

1.9 
million

34%

65%

4%

16%
44%

5%
14%

18%

 Holiday parks

 Group accommodations
 Hotels / Guest houses

 Camp sites

Bron Facts & figures : Marketing Drenthe

825 722895 883 879 998

1515 1605 1468 1319 1236 1131

3437
3785 4022 4110 4480 4626

302
353 302 313 278

348 

72696148 6595 6513 6625 6872 7103

2013 2014 2015 2016 2017 2018

2019 Domestic Inbound Total

Overnight stays 6,048,000 1,220,000 7,269,000

Growth compared to 2018 +1% +8% +3%

Growth compared to 2014 +3% +71% +16%

Market share in NL 8.6% 2.4% 6.1%
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Domestic tourism
€248.7 million 

In 2018, Drenthe chalked up 5,994,000 overnight stays by 

domestic tourists. According to Statistics Netherlands (CBS), 

these are classified into four accommodation types. Based on 

the Continuous Holiday Study (CVO), an amount per overnight 

stay (including food and activities) can be linked with this.

Regular visitors
€25.1 million

Regular visitors have their own second home: a boat, house or 

(static) caravan on a permanent site. They typically take frequent 

short holidays, know the area well, behave like locals and spend 

less money than tourist holiday-makers - around €16 per person 

per night. In total, Drenthe has 1.6 million such overnight stays. 

Business visitors 
€30.2 million 

Business visitors accounted for 350,000 overnight stays in 

2018. This kind of visitor spends the night in a hotel and tends 

to enjoy a more indulgent dining experience than the average 

visitor. On average, business visitors stay for two days and spend 

around €86.25 per person per night. This includes all costs apart 

from parking, conference attendance and transport. 

International visitors 
€47.5 million (estimate)

Drenthe first booked over a million inbound overnight stays 

in 2017. This figure rose by 13% in 2018, to 1,134,000 

overnight stays. These international visitors came mainly from 

Germany (67%) and Belgium (18%). If we assume the same 

pattern of expenditure for inbound visitors as calculated for 

domestic visitors, the estimate spend is €47.5 million. 

Dutch day-trippers 
€1.4 billion 

The Continuous Leisure Study (CVTO) is carried out once every 

three years. The most recent edition contains data from 2018. 

In total, Dutch people take 53.8 million day-trips in Drenthe, 

spending an average of €26.16. Residents of Drenthe take 63% 

of the day-trips. Over a third are taken by people who live in 

other provinces (19.7 million).

TABLE 2: Total spend from overnight stays by domestic tourists in 
Drenthe. Expenditure covers costs of accommodation, transport, 
hospitality, outings and shopping. (Source: CBS 2018 & CVO 2016-2018)

  Entrance charges, participation fees, rental charges

  Consumption (food and drink)
 Spend in shops

 Other flexible costs 
 Transport and parking expenses

 Other fixed costs

€ 0,00 € 7,50 € 15,00 € 22,50 € 30,00

€ 2,75 € 5,66 € 4,18

€ 0,98

€ 11,90

€ 0,69
Spend on day-trips in Drenthe GRAPH 3: Average spend on day-trips 

in Drenthe. (Source: CVTO 2018)

Facts & figures | Tourism market

Type Nights Expenditure Total

stay x 1000 p.p.p.n. €

Hotel 471* €77.34 €36.4 M**

Camp site 1,185 €23.21 €27.5 M

Cottage 3,659 €38.48 €140.8 M

Group 258 €42.94 €11.1 M

*  Excluding overnight stays for business purposes
** M = Million 
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Saturated market 

The domestic holiday market is showing signs of saturation. The market has grown nationally by, on average, 1.5% per annum in 

five years. Drenthe shows the same growth trend, with 9% growth over five years (1.7% growth per annum).

Trends - domestic and inbound Trends - type of visitors in Drenthe and the Netherlands

 Drenthe domestic
 Drenthe inbound

 Drenthe business
 Drenthe tourism
 Drenthe regular guest

2013 201420162015 20152017 2016 20172018 2018
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GRAPH 1: Trends in domestic and inbound overnight stays. (Source: CBS) 

GRAPH 2: Trends in type of visitors in Drenthe and the Netherlands 
(Source: CBS) 

GRAPH 3: Age composition of overnight stays in the Netherlands 
(outer ring) and Drenthe (inner ring). (Source: CVO 2017-2018)

Business overnight stays only play a minor role in Drenthe: 

5% of all overnight stays, as opposed to 28% nationally. Over a 

third of all overnight stays in hotels are business-related. This 

is higher nationally too: 39%. 

Age of overnight visitors 

Compared to the Netherlands, Drenthe welcomes a 

relatively high number of young people. A third of all tourist 

overnight stays are made by children under the age of 18 

(24% nationally). On the other hand, Drenthe welcomes 

fewer people aged 40-64 years and 65+ years. 

 0 – 18 years

 19 – 29 years

 30 – 49 years

 40 – 64 years

 65+ years

34%

30%

26%
27%

24%

22% 18%

31%

7%

7%

People from Groningen stay in Drenthe longest: nine nights

Most holidays in Drenthe in 2018 were taken by 
residents of Zuid-Holland, but this province also 
has the largest population. If you look at the 
number of holidays per resident, Drenthe is 
most popular among residents of Friesland.

Bron Facts & figures : Marketing Drenthe

2014
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Duration of the holiday 

41% of holidays in Drenthe last five to eight days. That’s well 

above the national average of 32%. Dutch people relatively 

frequently choose a week-long holiday in Drenthe. Elsewhere in 

the Netherlands, on average, people more frequently opt for a 

weekend or midweek stay (shorter than five days) in comparison 

with Drenthe (56% versus 46%). 

Nature of the holiday

To an above-average extent, Drenthe holidays are characte-

rised as a holiday with family/friends, with ‘nature-oriented 

activities’, a sporty or active holiday, and a holiday purely to 

visit an amusement park.

Activities during the holiday 
Eating out and walking are invariably the top activities when you ask what people did on holiday. It’s more interesting to look at the 

activities that people undertake relatively frequently or relatively little in Drenthe, compared with the Netherlands. 

GRAPH 7: Duration of domestic holiday stays (Drenthe as destination 
versus the Netherlands). (Source: CVO 2017-2018)

Duration of domestic holidays

 Drenthe  The Netherlands

Short 2-4 days Medium 5-8 days Long 9+ days

60%

45%

30%

15%

0%

46%
41%

32%

12% 12%

56%

TABLE 1: Activities undertaken more frequently on holiday in Drenthe 
than elsewhere in the Netherlands. (Source: CVO 2017-2018)

Activities undertaken more frequently

Activity Drenthe  The Netherlands

Swimming  47% 31%

Visiting a zoo  18% 8%

Visiting a museum  18% 14%

Visiting a theme park  15% 9%

Visiting a nature reserve  34% 30%

TABLE 2: Activities undertaken less frequently in Drenthe than elsewhere 
in the Netherlands. (Source: CVO 2017-2018)

Activities undertaken less frequently 

Activity Drenthe  The Netherlands

Visiting a beach 2%  20%

Visiting notable 
building 19% 24%

Eating out 65% 69%

Shopping for fun 29% 33% 

Boat trip/canal tour 3% 6%

Drenthe is relatively popular among young families. It is 

therefore no surprise that visitors to Drenthe swim more 

frequently during their holiday. They also relatively frequently 

visit a theme park or zoo. A notably high percentage of holi-

day-makers visit a museum during their stay. 

Self-evidently, people are less likely to go to the beach in 

Drenthe. Also less frequent are visits to notable buildings, 

while restaurants (eating out) and shops (shopping for fun) are 

visited to a below-average extent.

Children help make the decisions 
Days out: 
Holiday:
(Source: RTL/BrandDeli, 2019)

70%

57%

The primary target audience of families with children (<12 years old) 
accounts for 44% of the tourist overnight stays. Nationally this is 35%. 
The secondary target audience of couples aged 35+ accounts for 37% 
of the tourist overnight stays, versus 39% nationally.

Facts & figures | International holiday market
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Overnight stays 
Although the domestic market is showing signs of 

saturation, the inbound market is showing strong growth: 

from 655,000 nights in 2012 to 1,146,000 in 2018 (+75%). 

The increase is also significant nationally, but less so than 

in Drenthe: +49%. Graph 2 does show that the domestic 

market is still Drenthe’s key market. 86% of all overnight 

stays in Drenthe are made by Dutch visitors.

Trends - domestic and inbound 

 Drenthe domestic
 Drenthe inbound

2012 2013 2014 2015 20172016 2018

220
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 Netherlands domestic 
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GRAPH 1: Index of domestic and international overnight stays for the 
Netherlands and Drenthe. (Source: CBS)

Overnight stays Drenthe (CBS)

GRAPH 3: Distribution of nights (percentage of total per month) 
for domestic and international visitors. Average over 2016-2018. 
(Source: CBS)

GRAPH 4: Origin of international overnight stays in Drenthe 2018. 
(Source: CBS)
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Season extended by inbound visitors 
In terms of domestic overnight stays, a clear peak is evident in the school summer holidays and particularly in August. May is 

popular too. International visitors have other preferences and different holiday periods. They’re more likely than Dutch visitors 

to come to Drenthe in July, April and October. This represents an opportunity for businesses to extend their season.

GRAPH 2: Trends in number of overnight stays in Drenthe 2012-2018 
(x1000). (Source: CBS)

 Domestic overnight stays *1000 (CBS)

 Inbound overnight stays *1000
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Which countries of origin? 
98% of the inbound nights are from Europe. Of those, 

Germany is by far the most significant country of origin 

(67%), followed at some distance by Belgium (18%), with the 

United Kingdom way down in third place (3%). According to 

the trend line, Germany’s market share is increasing.

 Germany

 Belgium

 United Kingdom

 France

 Switzerland and Liechtenstein

 Italy

 Spain

 Denmark

 Sweden

 Other Eurozone countries

 Other Europe

 America

 Asia

 Australia and Oceania

 Africa

67%

18%

4%
2%

3%

Facts & figures | Domestic holiday market

Source Facts & figures: Marketing Drenthe12
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A notably high percentage of 
holiday-makers visit a museum 

during their stay.

The archetypal Dutch province        13



Leisure
market

Situation of Drenthe   |   Catchment area   |   Existing offerings   |   Target audiences
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Situation of Drenthe 

Drenthe lies in the north-east of the Netherlands 

and shares a border with Germany. The provincial 

capital is Assen and Drenthe is a spacious, rural 

and authentic province. 

Residents 

Almost half a million people live in the Province of Drenthe. 

Residents are mostly concentrated in and around the towns of 

Emmen, Assen, Hoogeveen and Meppel. The provinces directly 

neighbouring Drenthe have more sizable populations. 

Catchment area 

The following pages illustrate the catchment area. Looking at 

the residents within the regional market (up to two hours travel 

distance, measured from Assen), the potential market is 6.6 million 

Dutch residents and 1.4 million Germans. Looking at visitors, a 

further 5 million visitors are within a one-hour travel distance and 

8.7 million are within a two-hour travel distance.

Drenthe
491,011

Friesland
645,848

Groningen
582,228

Overijssel
1,149,286

Leisure market | Situation of Drenthe
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Catchment area 
Residents

Dutch market area

6.6 million residents

39 million overnight stays

Germany market area 

1.4 million residents 

6.6 million overnight stays 

 Range 

< 60 minute drive

 Range 

120 minute drive

Amsterdam

EnschedeApeldoorn

Nijmegen

Utrecht

Zwolle

Leeuwarden

Assen

Lingen

Emden

Aurich

Papenburg

MeppenHoorn

Groningen
Oldenburg

Münster

Osnabrück



Leisure market | Catchment area
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Oldenburg

EnschedeApeldoorn

Nijmegen

Utrecht

Zwolle

Leeuwarden

Assen

Münster

Osnabrück

Lingen

Emden

Aurich

Papenburg

MeppenHoorn

Groningen

Catchment area 
Visitors

 Range 

< 45-minute drive

10 day-trip attractions

4.7 million visitors

 Range

< 90-minute drive

18 day-trip attractions

8.7 million visitors
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A selection of existing offerings 
Attractions and visitor numbers

Attractions Visitors Price Attractions Visitors Price

1. Boomkroonpad 1,160,005 €4.50 18. Aqualaren 112,229 €5.50
2. De Bonte Wever 900,000 varies 19. Molenduinbad 108,000 €5.00
3. Wildlands Adventure Zoo 855,000 €27.50 20. De Sprookjeshof 100,000 €9.95
4. TT Circuit 650,000 varies 21. De Drenthse Koe 100,000 €8.50
5. Dwingelderveld National Park 609,000 free 22. De Hofstede Children's Farm 95,000 free
6. Aquarena Swimming Baths 556,300 €5.30 23. Dolmen Museum 85,000 €12.50
7. Drouwenerzand 271,476 €14.50 24. Kabouterland 73,000 €8.50
8. Hesselingen 200 Baths 240,993 €5.50 25. Ballorig Children's Paradise, Emmen 52,500 €8.50
9. Museum of Drenthe 235,000 €20.00 26. Ballorig Children's Paradise, Assen €8.50
10. Nienoord Family Park 220,000 €8.95 27. Ballorig Children's Paradise, Meppel €8.50
11. Plopsaland 200,000 €21.50 28. Versteend Leven Exhibition Farm 52,000 free
12. Vue cinema, Hoogeveen 188,000 €11.30 29. Papiliorama Butterfly Paradise 35,000 €7.00
13. Camp Westerbork 168,000 €9.25 30. “Ellert en Brammert” Open-Air Museum 27,338 €5.00
14. Duinen Zathe Amusement Park 160,000 €16.50 31. Orvelte Foundation 24,000 free
15. Veenpark 130,000 €16.50 32. Miramar Maritime Museum 21,000 €7.50
16. The Trial Colony Museum €9.50 33. Dutch Children's World Museum 20,000 €6.50
17. Prison Museum 124,107 €9.50 34. Museum of False Art 15,000 €8.00



Leisure market | Existing offerings
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Lifestyle characteristics:

Adventure seeker 

Freedom, make their own plans, discover new 

things, last-minute, self-development. 

Pleasure seeker 

Having fun, being entertained: festivals, events, 

fun parks... Spontaneous, light-hearted and 

impulsive. 

Harmony seeker 

Time for family and friends. Sociable, everyone 

together, often with children. Shopping, 

zoo. Cost-conscious, but quality is essential. 

Bungalow park. 

Connection seeker 

Helpful, unpretentious and warm. Cycling, 

walking, relaxing, often with partner. Enjoy the 

little things. 

Peace seeker 

Familiar, at home. Walking. Holiday is about 

resting, taking a break. 

Insight seeker 

Forging your own path, not following the 

masses. Culture, walking. Small party, good 

facilities. 

Style seeker 

‘Work hard, play hard’. Intelligent, focused, 

self-confident. Wants to be challenged. Luxury 

and comfort at a price. 

International: Mary 
The lifestyle finder applies only to domestic 

visitors. A different model is applicable 

to inbound tourists, with ‘Mary’ most 

interesting for Drenthe. 

• Family-oriented 

• ‘Just be normal’ 

• Works part-time 

• Voluntary work on the side 

• Likes walking, painting 

• Older children or empty nester

In particular, the interests of the harmony-seeking, connection-seeking  

and insight-seeking lifestyle groups seem to match Drenthe best.

Leisure market | Target audiences

(Source: Leefstijlvinder: Marketing Drenthe)
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In particular, the interests of  
the harmony-seeking, connection- 

seeking and insight-seeking lifestyle 
groups seem to match Drenthe best.
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Development of
       'Leisure Drenthe'

Enjoy nature   |   Relax and recover   |   Engage with potent themes
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Development 
of ‘Leisure Drenthe’ 

In the coming years, Drenthe is focusing on 

a number of themes and ideas, which will be 

added as new offerings. This part explains 

the direction of travel and includes a mood 

board for the facilities under consideration.

Enjoy nature 

The first direction is to add more intensive engagement with 

nature for young and old. Efforts are being directed, firstly, 

towards a natural environment for young children to play in; 

and secondly, towards holiday-makers’ experience of nature as 

they walk and cycle in Drenthe. In tune with Drenthe’s character, 

nature is at the heart of these ideas.

Relax and recover 

‘Back to basics’ is central to the identity of Drenthe. Back 

to how the Netherlands came about, back to nature - and 

definitely back to yourself. In terms of getting back to yourself, 

Drenthe aims to add offerings targeting relaxation, luxury, 

wellness, care and recovery. Ideally as a combination of day 

recreation and stays. 

Engage with potent themes 

The essence of Drenthe is the province’s archetypal nature, 

its authentic and natural aspect. By tradition, other themes 

are congruous with the region too - and there is scope to 

strengthen engagement with these. The first theme is farms/

agricultural. There are many farmers, farms and rural estates, 

and cows, horses, sheep, goats, donkeys and even llamas can 

be seen throughout the landscape. Fruit is cultivated, cheese 

made and milk produced. Barring a few sheepfolds, all of these 

aspects are presently inaccessible to visitors. Ideas are sought 

for ways to increase this engagement. 

Development of 'Leisure Drenthe'
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The second theme is space and the universe. The province 

is the darkest in the Netherlands and has several radio 

telescopes. There used to be a visitor centre and there are 

presently some accommodations that enable tourists to 

observe the stars. Drenthe wants to increase the potential 

for visitors to engage with this theme.

The province also has a prison museum, where visitors can 

already engage with the history of prisons. This is a theme that 

lends itself well to exciting experiences for a younger target 

audience, with greater interactivity. Efforts are being directed 

towards ideas that reinforce this theme. 

Drenthe wants to target a structural major attraction that can 

present the region’s historical stories to the public in a theatrical 

or interactive way. The goal is to create a national or even an 

international attraction with major drawing power, capable of 

attracting not only large numbers of people but, importantly, 

also visitors from a large catchment area to come and stay in 

the region. 

Finally, Drenthe wants to target a significant economic impact 

along with a strong connection to the region’s authentic 

character. 

The following mood board was created to illustrate these 

-objectives.
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Development of 'Leisure Drenthe' | Moodboard 
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The Province of Drenthe is working to consolidate the offering 

of recreation options for day-trips and longer stays in the 

province. To fast-track our ambitions, Imagine Leisure has been 

appointed as our independent client acquisition manager, tasked 

with identifying the right initiators and operators, guiding 

them to the right places in the province and providing optimal 

 facilitation of implementations. Imagine Leisure is therefore 

Interested? 
If you are an initiator, operator, site-owner 

or financer and you have an interest in 

developing a new initiative in Drenthe, you 

can count on a variety of support measures.

responsible for approaching and guiding initiators, locating 

promising sites, supporting feasibility studies and business 

cases, and linking initiatives into the appropriate networks and 

authorities. Besides bringing in a client acquisition manager, 

the province and its various municipalities have prioritised the 

development of new offerings, meaning that they will support 

initiators and operators to the best of their ability wherever 

help is needed. For example, this applies to permit requirements 

and changes to land-use plans. At the same time, these organ-

isations can also simply help you make contact with the right 

stakeholders at a local level. 

At the start of a development, information is often crucial to 

determine if and how an initiative can be realised. This could 

be information about the province, such as included in this 

document. Although sometimes more in-depth information 

is needed to supplement this, such as information about the 

province’s history or its key characteristics and stories. But 

support is also available from various parties to help with 

market analysis or feasibility studies or with development of a 

robust business case. 

Finally, it’s crucial for any new facilities to be widely publicised 

and capable of attracting the required number of visitors from 

the time of opening. At both provincial and national level, 

organisations exist that focus on marketing Drenthe and the 

Netherlands. They can support the marketing of new facilities 

and provide additional campaign capacity.

Interested?
Please contact Imagine Leisure: 

info@imagineleisure.nl or +31 (0)6-15652496

Drenthe | Contact

in partnership with:
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Ample space
to enjoy
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